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Carl Howell has built a multi-mill

ion-dollar business out of hair replacement. And

itis a business, it seems, that will continue to flourish as men discover there is a
viable alternative to baldness. KATE de BRITO reports

CARL Howell, chairman and
founder of the Advanced Hair
Studios, has shiny, healthy :md

5 one can'L
help suspecting that Howell may
have stopped i for . ol ot
patchwork on his o
“It’s my own,” he heplled hastily
nevitable query.
see much
maore “real hair” in any of the 60
Advanced Hair Studios around
the world.

e we won't employ
someone wl:h: full head of hair,”
said How

VAT our people now have our
hair — except the women.
Most would agree it's a fairly

unusual employment policy but
to Howell it makes perfect sense.
And who is going Lo argue?

e Was I ble for employ.
ing_the ularly.challenged
NSW cricket captain Gre
thews as the face of Adl-um:r(l
ir Studios in Austral

3 rmr)u-tmk move
and Malthews' now distinctive,
although somewhat daggy “Yeah
Yeah" catchcry has effective
made the company ihe besi-
known hair-replacement firm in
the countr

In fact, Adlam.ed Halr Is one of
lac

Incorporated in Melbourne in
1976, the company has grown to
include 60 studios in 10 countries,
with an estimated turnover of $40
‘million a year. Not bad for a fellow
who never had any l!il.ﬂl\lfﬁl\ ﬁl
working in the rather s
nmnwmmemmwket .

By the time Howell was 23, the
company had already grown into
 chaln of stodios dorees e U8,

¢ years later he sold his
stiare of the US business and
returned to Australia to open an
office in Melbourne with just one
employee,

Because clients must return
every six weeks for new hair
replacement, Howell is still deal-
ing with the clients he worked
with 20 years ago.

he company now operates in
the UK, Belgium, Australia, New
Zealand, Hungary, Hong Kong,
Malaysia and IS preparing 1o open
an office in Japan.

From the beginning it's been
about marketing.” saldli well.

“ to business
today —Lheqalllyo!the product
and the investiveness of i
the way we narket it.”

In the early days of business in
the US, Howell used a baseball
player and an ex-boxer as spokes-

men for the compar

er the years, he has been
approachied by many celebrities
happy to beome an ed
Halt Tace but he maintaing that
sporling stars are best at rep
resenting the product besouse of
their actlve, heaithy im
'*An actor's an actor: with this

could almost be col
d what we look for is
" said How
“That's why we nrefer the
s,mrmnuivmum >
e UK. the face of their
:in:palgn is the former Fllzliﬁh
ricket captain, Graham ¢
His trademark I: Hu
The

ing. it was quite h]' wcld t thal
Howell went [nlo ith
an An rie Tamily NGl
Worked in the. hairreplaement
field for three generations.

ea thews tagged to th
end of one television commercial,
is one of the smartest pieces of
advertising for Howell's com-
pany.

Advanced Hair Yeah Yeah is
now a registered logo.

Funnily enough the logo was
suggested by another famous
sportsman Mar! k Jnck:mn
who had his ow

“0il” — in the hncnﬂscr “battery
eommercials.

“In 1993 I was staying at Mark's
place outside the hills in Melb-

" said Matthews.

“Lvun a lot of things past Mark
and I talked to him about this
opportunity (with  Advanced
‘Hair).

“We were driving into town to
et a feed together and he was a
bit uplight at my worries about
joining Advanced Hair.

“He slammed on the brakes,
half mounted the gutter, gave me
this monstrous horsie bite on my
right leg and said, ‘Stop carrying
on. Advanced Hair Yeah Yeah'.
And that’s where it came fro)
He talked me through how ‘Oi!
had been so successful for him

and he said, ‘Just tag it on, and

it'll be good for you. it's & natural
thing because youTe ahways say-
ing it.

‘A lot of the things I do come
rom Mark, he isan inspiration to

L a
lossesare ge
the mother's genes.

It 15 also estimated that about

cent of men will be affected
by genetio hair loss by the age of
50. About 20 per cent will
affected by age 20.

Although anecdotal evidence
seems to suggest that women are
not bothered by men's hair loss,
the fact is most men find bald-
ness unappealing.

And this is ust a recent
phenomenon, ‘Throughout his-
tory men with thick, strong hair

ird DI mcns hair
through

E

hair: Yeah

have been revered while those
with thin hair or bald heads have
been considered weaker and less
masculine.

But that’s not to say that bald
men can't be cool. Just look at Yul
Brynner, Sean Connery, Michael
Jordan and Bruce Willis.

Dr Brian Hickman, consulting

“It’s interesting (o note that
lately there’s been tremendous
media coverage about the new
blonic ear.

“For every guy who is losing his
hearing, there would be 100 guys,
possibly more, who are losing
their hair, Many of them find it
can be an fhzrempig traumatic

ane
le{cholnmcal Eocie(..v Feprosen:
?eunreu' |ﬂecied by Lholr ha\r

“In most cases it's just about
appearance, they feel they would
look better with hair but it's not a
big issue,” said Dr Hickman.

“For others it’s all about status
and virility and competitiveness.”
a clinical psychol
ogist and sex thl‘l‘ﬂl)lsl.. has come
to the conclusion that men’s ob-
session with baldness makes “no
sense at all”.

“It is totally irrational” she

said.

“They feel that it threatens
their masculinity, adequacy and
attractiveness.

“Many men feel they need to
have some sort of hair plece or
hair restoration as a sort of sec-
urity blanket.”

lowell, however, is reticent to
say wh e finds bald men
unattractive.

“It’s not important what 1 be-
lieve,” he said.

“Ithink that it can affect people
drastically — some people
horrific without hair, others can
100k great.

“Al the end of the day it's what
they perceive themselves as, it’s
what they want.

“Many things can motivate
somebody to do something about
their hair.

“It can be as simple as they just
don’t like the way they are look-
ing with less hair.

‘For some people it can be
traumatic to the point where
we've had instances where people
nhave said, ‘T was on the verge of
suicide’.

=

“Hair loss can be an extremely
lmumallc experience.

flect them
mem.ally

“Yet when a wmpany like us
invents something new mn is
revolutionary  nobody  really

res.

Advanced Hair uses a tech-
Dlgue which {mwives fusing
skin-like membraze — i
ond scalp — wily the existing

Ol.nlously the more hair the
client has, the better. Using a

strand by strand procedure, hair
— which is bought from countries
such as Russia — is injected into

quickly he process
completed: I it radually
it’s more expensive” Said Howell
“The minimum time is about
six weeks. IL's up to clicnls how
long it takes. Snm es iU's six
ToORUS, SOMmemer  yea
The benefit of this system is
that it withstands tough treat-
ment and would need a force
strong enough to yank out real
‘hair. to pull it from its roots.
Howell's clients come from a
cross section of the community,
the only constant being their age
wm h is consistently between 22

As well as as people such as Grcg
Matthews, Howell ins many
fidential celebrity citents.

“I can't divulge the names of
our clients,” sﬂid Howell.

them. We have some big names.
“One English sop star flies

London to Brussels to be

ed just so people won't find

“Some people

look horrific

without hair,

others mok graal
Advan

Hair smns
founder Carl
Howell




